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1 BCM 101 UG Business 
Communication 3 0 0 3 3 50 50 100 100 300 √ √ √

2 BCM 102 UG Business 
Statistics 3 1 0 4 4 50 50 100 100 300 √ √ √

3 BCM 103 UG Financial 
Accounting 3 1 0 4 4 50 50 100 100 300 √ √

4 BCM 104 UG 

Management 
Concepts & 

Organisational 
Behaviour

3 1 0 4 4 50 50 100 100 300 √ √ √

5 BCM 105 UG Micro Economics 3 0 0 3 3 50 50 100 100 300 √ √ √ √ √

6 BCM 106 UG English 2 1 0 3 2 50 50 100 100 300 √ √ √ √

Total 17 4 0 21 20

SEM I
Teaching

Sl                         Course 
Code

Course 
Category

 3Hrs./Theory 

 4Hrs./Theory 

Subject Name

 4Hrs./Theory 

 4Hrs./Theory 

Duration / 
ModeESE

2, 5, 8, 11, 13, 17

 2, 5, 8, 10, 13, 17

 4, 6, 9, 11, 13, 16
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Course Attributes

Total

 2, 4, 8, 10, 13, 16

 1, 7, 9, 13, 15, 17

 2, 4, 7, 9, 11, 15

 3Hrs./Theory 

 3Hrs./Theory 

SESSIONAL 
(Internal Assessment)

Sustainable 
Development Goals

Hours/Periods/Credits
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